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About — In-house and student work

In-house 3&/69 the

experience,
with room for p A I H
my own voice.

| spent four years in-house at iQ Credit Union I o pA I o I '

designing for print, branch screens, social and motion,

growing from intern to graphic designer. WITH A SIMPLE. FEE-FREE BALANCE TRANSFER

| owned design and production for our Visa Balance

Transfer and home equity campaigns, working with

our print vendor through delivery. Before iQ, | handled

prepress and complex print jobs at The UPS Store.
My student work explores identity, image-making and

editorial design through music and culture.

In-house work - iQ Credit Union - pp. 3-9
Student work - PSU and PCC - pp. 10-15



Visa Balance Transfer (1/2) — Visual development

Giving the
‘““‘Path to Payoff”’ a
sense of direction.

“Path to Payoff” came from a team brainstorm.
| designed the winding-road and compass system
and carried it from early type and icon studies to

the final lockup.

In-house work - iQ Credit Union
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TO PAY2FF

12-MONTH SPECIAL TO PAY ¢ FF

$0 BALANCE TRANSFER FEES

WITH A SIMPLE. FEE-FREE BALANCE TRANSFER

WITH A SIMPLE. FEE-FREE BALANCE TRANSFER

'.Q CREDIT UNION.

Compass-needle lockup - 2025-26 - Still
from one After Effects animation, exported as a

Lottie file and reused across four ad variants.

Visa Balance Transfer - 2025-26 - Key art, posters and campaign typography.
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Development - 2025-26 - Selected type, icon and poster studies.



Visa Balance Transfer (2/2) — Rollout

Fo IIOWi n g Balance Transfer Brochure
t he road i nto Keep credit card

brochures for all displays
and member packets. PATH
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balance transfer brochure
by March 20, 2026.

Save up to $2,800 in fees and interest with iQ

BALANCE TRANSFER ASLOW AS Interest, payoff thme and saving s vary based on your cunment situation

1.99%

12-MONTH SPECIAL

50 BALANCE TRANSFER FEES

and how much you plan to pay each month

| designed the branch setup guide so staff could put

the campaign in place, and turned my Adobe files into et il i

CREDIT CARDS Jake the

Canva templates so coworkers could update the copy. - p Q TH lcm,
! PLAN,

For rollout, | also produced the brochure, deal plate
’ ’ ’ TO PAY2FF
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branch TV screens and ads.
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Branch setup guide - 2025-26 - Excerpt from the guide Rollout - 2025-26 - Deal plate, branch TV screens, print ad and video-ad still. Watch the video ad.
| designed for staff: poster configurations, counter
displays and the brochure changeover.

In-house work - iQ Credit Union


https://vimeo.com/1243515925

Party in the Lot — Sherwood branch opening

A new branch
deserves a proper
parking-lot party.

| developed the event concept and designed all
four pieces shown here. | restyled a licensed iStock

speaker illustration with the plaid fill and offset.

In-house work - iQ Credit Union

1Q crepit union.

PARTY I

IN THE LOT

JOIN US TO CELEBRATE OUR
NEW BRANCH IN

SHERWOOD
WITH FOOD,

TUNES,

AND GOOD COMPANY

SATURDAY,

OCTOBER 4 | 1-4PM

21604 SW Langer Farms Pkwy
Sherwood, OR 97140

SCORE A FREE RAFFLE TICKET
AND A SHOT AT WINNING IQ SWAG
AND LOCAL GOODIES!

LIVE MUSIC BY

JACOB WESTFALL

Party in the Lot - 2025 - Flyer, Facebook event banner, social post and print ad.

1Q crepiT uNiON.

PART
IN THE I.OT! -

SATURDAY,

OCTOBER 4 | 1-4PM

1Q crepir union.

PARTY |
NTHELOTe

FOOD & SNACKS

1Q creoir union.

PARTY
NTHELOTe

OUR NEW SHERWOOD LOCATION
LIVE MUSIC, FREE FOOD,

AND GOOD COMPANY PROVIDED
SATURDAY, OCTOBER 4 | 1-4PM
21604 SW LANGER FARMS PEWY, SHERWOOD. OR 97340

BECOME A MEMBER AND EARN A

$300

ACCOUNT BONUS’

S'MORES caRrr

SATURDAY

OCTOBER 4 | 1-4PM




Out-of-home — Transit and billboards

Taking the
brand outside,

7 | OAVIN , G Q. |
from bus sides Ve b«ey/mld@ RA' NY DAY) _.

to billboards. C 4 N

Transit ad - 2023 - | recomposed the artwork for King- and Kong-size bus sides. Shown in a mockup; base photo Al-enhanced.

LEGENDARY BANKING

COMING TO SHERWO®D xgsgmm -
iQ CREDIT UNION. with INTELLIGENT r

CHECI(ING

TN o s ww sedlwbdg

Bk 08 A THR A

iQcu.com/Sherwood Insured by NCUA g SiEE ST TR ESAn & e | |

“Coming to Sherwood” billboard - 2025 - Announced the new Sherwood branch ahead of Torn-corner billboard - 2023 - A peeled corner reveals the iQ logo. Ran as a digital billboard;
the opening party on page 5. Robin Hood theme from a team brainstorm; | handled the visual shown here in a mockup edited with Photoshop Generative Fill.
execution. Shown as flat artwork.

In-house work - iQ Credit Union



Selected print — Member brochures

HOW TO EARN YOUR

$300 BONUS

when you join iQ Credit Union

“I

Stop by our Happy Valley Branch

SE 172nd Ave, Suite 168 [ Happy Valley, OR

Clear next steps
for new members

and young savers.

Open a new savings + checking account

(along with some other great p )

Enjoy your new membership,
and your $300 bonus!

B 09 &

BUSINESS LOWER RATE INVESTMENT + HOME
BANKING LOANS INSURANCE OPTIONS LOANS

Explore more at
iQcu.com/happy-valley
a Insured by NCUA

800.247.4364
iQcu.com/happy-valley

1Q crepir union.

Happy Valley offer - 2026 - | designed the step-by-step brochure and a two-sided promotional
banknote, with Al-assisted elements.

In-house work - iQ Credit Union

Earn trophies
i completng
Savings goalg

aahE ?""W‘how_
it ). T own ChECkfng
e dccess to oy
[0

V co urses!

.....

Youth Accounts / CashCamp - 2026 - | organized the brochure by age group. The phone shows
iQ’s app (not my design) with a fictional profile.



Information desigh — Guides and newsletters

Benefits and

news, made easy Balancing work and life:
to find. Paid Time Off

Vacation time

SAVINGS FOR
A RAINY DAY

As the rainy season rolls in, it's time to bundle up with our Intelligent High-

Yield Bundle—flannel optional, but highly recommended!

,Q Position Classification :i.;:::t:ft:er::gz 5+ Years of Service Pair our Intelligent Savings account with our Intelligent Checking, and you'll be
. el |G : H H 0, *
Beneﬁts Non-Exemt 15 cays (120 hours 20 Gays (160 hours ready for life's little surprises with the security of up to 5.50% APY* on your
GU |de Exempt/Manager 20 days (160 hours) 25 days (200 hours) CheCking and 3'500/0 APY* on yOUr SaVingS—nO minimUmS, no CapS!
Vice President 25 days (200 hours) 25 days (200 hours)

“® Rainy Day Fund: Save for the unexpected while still earning big.

O 11 paid holidays
s Easy Access: Keep your cash handy for whatever fall brings your way, from

O Sick time . i
pumpkin spice to unexpected expenses.

®© Accrues 1 hour of sick leave per every 30 hours paid starting from hire date.

& No Fees: No monthly maintenance fees on either account mean every penny

O Up to 24 Wellbeing hours stays in your pocket.

®© iQ Credit Union recognizes the value of supporting employee wellbeing. Wellbeing
Hours provide additional paid time off, offering employees the flexibility to prioritize

their personal needs. Whether it’s for relaxation, pursuing personal interests, or
spending quality time with loved ones, Wellbeing Hours are designed to help you Ready to stash your cash?
recharge and thrive.

O Paid community volunteer opportunities

We:&(‘:\:kl::urs Paid Community Time Off
40 hours 8 hours paid per calendar year M E M BE R
30-39 hours Up to 6 hours paid per calendar year
20-29 hours Up to 4 hours paid per calendar year APPRE CIAT I ON
19 hours or less Up to 2 hours paid per calendar year
04
WEEK! CEET
Employee Benefits Guide - 2026 - | designed the cover and interior layouts to sort coverage and Member newsletter - October 2024 - | designed the monthly
time off into scannable sections and tables. template and headers; teammates assembled each issue.

In-house work - iQ Credit Union



Home equity line of credit — 2026 campaign

HOME EQUITY EINEQE CREDIE

TURN YOUR
EQUITY INTO

your next adventure

Turning home
equity into the
projects people
dream about.

SO CLOSING cosrs)

% .
v L\NE o ng f
HOME goult 1 O“B 7 or utays to fit your month
TUB“ "“To pOrtrOn.of your HELOE S 'Ybudset?
| owned design and production for the 2026 campaign, 1‘! edratejoa - O Seclrs,

as | did in 2024. | edited photos to bring in the brand
plaid and coordinated print with our vendor from

pre-production through delivery. e~

S———— - B
HOME EQUITY LINE OF CREDIT
YOU R D-I .Y- TURN YOUR Your home’s equity is
HOME EQUITY LINE OF CREDIT DREAMSCAPE EQUITY INTO already working for you.
TURN YOUR you{ next adve”‘ture A HELOC gives you flexible access to the value
i. 4 @ ot sm’fngs p’an you've already built—for whatever matters most.
EQUITY INTO y Let’s talk about what's possible!

@ your dream kitchen
@ your adventure mobile < $0 CLOSING COSTS >

your next adventure

<$o CLOSING COST5>

Home equity line of credit campaign - 2026 - Posters, brochure, deal plate and branch TV screens.

In-house work - iQ Credit Union



Radiohead: Nine Albums — Student motion project

Nine albums, told |
through motion, -y = 5 |

3D and data. | : 48 Mins 33 Sec

Radiohead: Nine Albums - 2022 - Stills from the motion project: The Bends data visualization in After Effects (left), and 3D camera moves across the album covers and the Kid Aroom in
Cinema 4D (right). Album art, music and footage by Radiohead and their respective creators. Student project, Portland State University. Watch the full piece.

Student work

10


https://vimeo.com/765897491

Ukraine Creates — Exhibition identity concept

Building blocks
for an exhibition’s
identity.

Student work

we st not forgol ERELTFUSINercaes,

Let & not |I|.i-1n out Ehn iu’c.'nglh tha
L pecple of Ukraine are -q.ﬁ'o’l.ng

Ukraine Creates - 2022 - | designed the typographic identity, tickets and installation cubes for an exhibition concept proposed for the Portland Art Museum (unofficial; not affiliated).
Shown in stock-photo mockups, edited with Photoshop Generative Fill; the photography is not mine. Student project, Portland Community College.

11



Selected work — Four approaches to type

Four mediums,
four ways to
shape words.

Student work

Set type - In The Shadows Tour - 2021 -
Poster for a fictional music event; | set the
letters to follow the circle and beam of
light. Shown in a mockup. Student project,
Portland Community College.

O Yferee
Hand-drawn type - Anxiety - Detail of
brush lettering and photo manipulation for

an advertising concept. Student project,
Portland Community College.
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3D type - WATER - “Hydrate!” lettering built as
3D water shapes for a fictional bottled-water
brand, shown in a mockup. Student project,
Portland Community College.

LAAR PUBLISHING COMPANY, 1994

Type with photography - Nicotine -
Book-cover concept with original photography;
a lit cigarette stands in for the “i.” Student
project, Portland Community College.

12



PHASE (1/3) — Music and culture magazine

A magazine for
the stories behind
the music.

Student work

PHASE - | designed the cover, contents and
Portland Community College.

SPECIAL

/y/m . ’ | I :hzhje:;irosf

passing,
Jenessa Williams
examines the
influence that
Virgil Abloh has
had on Black
art and hip-hop.
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Photo by Ansel Adams

adquarters for The Ten collaboration.

“Virgil Lives Forever” special page for a music and culture magazine concept. Cover and contents shown in a mockup. Student project,

Just over a year before he died on Sunday
at age 41, Virgil Abloh spoke to Rolling
Stone about his love for music, and about
the impact and legacy that he hoped his
work would have.

‘The designer spoke to Rolling Stone

in October 2020 on the occasion

of his Louis Vuitton Spring 2021
menswear show in Shanghai, which was
soundtracked by South Korean indie
band Hyukoh, and featured a surprise
pre-recorded set from Lauryn Hill.

For Abloh, the auditory experience of
his fashion shows have always been as
important to him as the clothing he’s
sending down the runway.

Music in Everything You Do

“When you talk about fashion and a
runway show, you almost have to be

like a DJ studying and spending 10,000
hours in the club, because you have a
very narrow hole to thread through,”

the designer explained. “You have to

take an audience with different musical
knowledge, and you have to look at the
collection, then you have to look at the
location [of the fashion show] and you
have to say, “What's going to enhance

this experience?” And so, it takes a lot of
thinking to find the songs that a group of
people can gel t0.”

Abloh grew up with a diverse range of
musical influences, something he credited
to his artistic parents.

F
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PHASE (2/3) — “| Am a God” feature

Carving a
song’s voice
into the page.

Student work

Process - Linocut lettering and printed lyric textures,

P A e S e i

*

A R

N 15

collaged, crumpled and scanned into the artwork.

January 2021 | PHASE

L ook at the song title “I Am a
God” and it scems like casy
blasphemy— Kanye West's update of
John Lennon’s “more popular than
Jesus” shocker from 1966. But just as
the Beatle’s proclamation was fuller
and wiser in context— “I believe that
what people call God is something

in all of us,” Lennon would later
explain— “I Am a God” is not simply
the latest self-important blast from one
of pop culture’s pre-eminent egoists.
For starters, the track sounds less
triumphant than breathakingly vexed,
crashing in with a gnarled dancehall
vocal sample and paranoid sawtooth
synths that aim to destroy. Here, Kanye
raps about loyalty, respect, threesomes,
and, yes, croissants with the urgency
of someone being chased by a 30-ton
steamroller. The song is pierced

by a series of primal screams,

pixelated outbursts.

sounds

stressful as

b
hell ? —Ryan Dunbal
[ ]

His intensity here has a heightened
desperation as he howls into the
void, but the Chicago native has
always been beguiled by the view

from above.

I n Kanye’s hands, being a god sounds
stressful as hell, something we can

all relate to, and the song’s apparent
inspiration is a passage from the book of
Psalms: “T have said, Ye are gods; and all
of you are children of the most High.”

Take “Jesus Walks”, where he references
another Psalm while gasping from on
highs “I walk through the valley of

oy et i
_m.wn"nnﬂ!ﬂu‘"t

sy
ANy i et =P R ) by,

> i
b s i8S
Wdbwn, V%, s o o

the Chi where death is/ Top floor, the
view alone will leave you breathless.”
‘Then, on “POWER”, he contemplates
leaping out of the penthouse, “letting
everything go.”

In a way, Yeezus is the panicked sound
of that ensuing free-fall, a rush of angst
and despair with absolutely nothing
left to lose.

Photograph by Edward Smith
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PHASE (3/3) — Sampling feature

A feature about
sampling, built
from samples.

Student work
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Sampling feature - Opening spread built from collage, cut-out type and a waveform “F.”

Interior spread - | paired the sampler image with blocks of color and a pull quote with
blacked-out words. Shown in a mockup. Student project, Portland Community College.
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Contact

Let’s talk about
working together.

I’m looking for a graphic design
role in the Portland metro, with an
in-house team, studio, agency or

culture-driven brand.

Tools: Illustrator, InDesign, Photoshop,
After Effects (with Lottie export), Premiere Pro,

Canva and Jira.

Motion work: Vimeo Showcase

laar.design@icloud.com | (541) 224-1745 | linkedin.com/in/armandolaradesign



https://vimeo.com/showcase/12484456
mailto:laar.design@icloud.com
https://linkedin.com/in/armandolaradesign

